NCA INQUIRY INTO BRITISH MEDIA MERGERS
Statement of issues

The Notional Competition Authority (NCA) has today publisizedissues statement as part of its inquiry
into the anticipated acquisition by Press Holdings or Céhidd of British Media.

The issues statement is part of the NCA's procesatbégng information, views and evidence and identifies
clearly for all interested parties the specific gisest and areas the inquiry will be examining. These will
form the basis of hearings with British Media, Pressdifigis and Cable World.

The full issues statement is attached to this releadeaises issues for the proposed mergers concerning:
(a) market definition;

(b) the counterfactual — what would be likely to happen iratteence of either of the proposed mergers;
(c) assessment of the competitive effects of either of thegsed mergers; and

(d) customer benefits that might arise as a result of eithiére proposed mergers.

The proposed mergers were referred by the Office afFading (OFT) on 1% May 2007 and the NCA is
seeking to establish whether they may be expected to resububstantial lessening of competition within
media and advertising markets within the UK.

If the NCA finds that either of the proposed mergers magx¥pected to result in a substantial lessening of
competition, it will consider whether, and if so what, rdree might be appropriate and will issue a
remedies statement at a later date. The NCA isnesjti publish its final report by #3November 2007.

The NCA has yet to reach any conclusions, and will naadontil it has discussed these issues with British
Media, Press Holdings, Cable World and others. The pundaseking the statement of issues public is to
inform all interested parties and give them an opportunitynake submissions or offer evidence to the
NCA. Information about the reference is available orNG& web site at:

http://www.nca.gov.uk/inquiries/

Anyone wishing to comment on any of the issues set out below, amyoother competition issue arising out
of either proposed merger, is requested to do sd'Buly 2007 in writing to:

John Doe

Secretary to the British Media mergers inquiry
Notional Competition Authority

Evidentiary House

Probyn Road

London

SW2A 1BC

Or email: john.doe@nca.gsi.gov.uk

The NCA will continue to gather evidence in this inquindecurrently intends to publish its provisional
findings in early September as set out in the administrametable on the NCA web site.
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Notes for editors

The Enterprise Act 2002 empowers the OFT to refer to thé& M@mpleted or proposed mergers for
investigation and report which create or enhance a 25¢o¢rsbare of supply in the UK (or a substantial
part thereof) or where the UK turnover associated with ttexmnise being acquired is over £70 million (see
OFT Press Release PN 01/07).

The British Media inquiry group (the Group) consists of eghmeembers of the NCA: Peter Freeman (Group
Chairman) and Irwin Stelzer and George Yarrow.

The NCA has a 24-week period in which it is requireghaiblish its report, which may be extended by no
more than eight weeks if it considers that there ageiapreasons why the report cannot be published within
that period.

Further information on the NCA and its procedures, includmgadticy on the provision of information and
the disclosure of evidence, can be obtained from its wehtsie/w.nca.gov.uk.

The issues that the NCA intends to consider are:
Mar ket definition

The Group would like to explore the appropriate definition ofet@nomic markets affected by the proposed
mergers (the ‘relevant markets’), in particular:

(a) whether there are distinct product markets for national nevespadvertising and national TV
advertising or whether both should be regarded as partwider market for national display
advertising:

(b) whether there are distinct product markets for local newspagheertising, local radio advertising
and advertising on the internet or whether all these sergiceuld be regarded as part of a wider
local advertising market.

(c) Whether there is a single distinct product market for natioewspapers or whether the relevant
market is broader (including other publications) or narro(ier example divided into separate
markets for quality, mid-market and popular titles);

(d) Whether there is a distinct market for the acquisitiomigifits to broadcast major sporting events
and, if so, how this market should be defined

(e) Whether the relevant geographic market for local newspapertathg is the coverage area of a
particular title, or broader (eg the coverage area of gpgobtitles) or narrower (eg one or more post
code areas);

(H Similarly, whether the relevant geographic market forllogdio advertising is the coverage area of
a single station , or broader or narrower than this.

The counterfactual

The group would like to explore what would be likely tacwarcin the absence of either of the proposed
mergers (the counterfactual), in particular:

(a) whether, if the proposed merger with Press Holdings did nathgad, the most likely alternative
would be for British Media to merge with Cable World;
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(b) whether, if the proposed merger with Cable World did not go alibadmost likely alternative
would be for British media to merge with Press Holdings

(c) whether, if neither of the proposed mergers went aheadherhBritish media would enter into
alternative consolidation arrangements, or would renmziegendent.

Assessment of the competitive effects of the proposed mer ger
Underlying factors
Whether there are underlying trends in the relevant maiketsding:

(a) convergence between printed and broadcast media, eithedly lawtionally or both locally and
nationally

(b) convergence between advertising media, including televisaoip and newspapers.
Competitive effects

(a) whether, and if so to what extent, The Sentinel and Tago@ have competed, currently compete
and are likely to continue to compete in the future

(b) whether, and if so to what extent, The Courier GroupB@B have competed, currently compete
and are likely to continue to compete in future;

(c) whether, and if so to what extent, the Courier Group adMRMave competed, currently compete
and may be expected to continue to compete in future;

(d) whether, and if so to what extent, Mercia TV competigs Whe Sentinel
(e) whether, and if so to what extent, Mercia TV competitis keisure TV,
() whether, and if so to what extent, Mercia TV competigs 8ports TV

(g) whether a merger between Mercia TV, CableCo and ozone waddgthen the competitive
position of any or all of these businesses

(h) whether CableCo would be less likely to grant accessiapeting broadcasters if it were to merge
with Mercia TV

(i) whether Mercia TV would be less likely to licence itgdiry to competitors if it merged with Leisure
TV or Sports TV

Offsetting factors

Subgtantial lessening of competition

Whether, taking account of all of the above, either optieposed mergers may be expected to result overall
in a substantial lessening of competition in any of theveait markets in the UK.
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Relevant customer benefits

The Group would like to explore whether any relevant custdmaefits might be expected to arise as a
result of either of the proposed mergers, and if so Wieste benefits are likely to be and which customers
they would benefit. Customer benefits are benefits ttomess at any point in the value chain and are not
limited to benefits to end consumers.

Possible remedies
Should the Group conclude that either of the proposed mengaysbe expected to result overall in a

substantial lessening of competition, it will consider wketand if so what, remedies might be appropriate,
and will issue a further statement at a later date.
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